


Introduction & Thesis

This project aims to connect a 
subculture on campus, fostering a 
sense of community among tattoo 
enthusiasts and preserving their 
stories for years to come. By creating 
a website where students and faculty 
can submit their tattoos alongside 
their personal narratives, I hope 
to establish an interactive and self-
sustaining archive.
Additionally, I will design an exhibition 
around the work compiled.

Tattoos are more than just marks on 
skin—they are personal narratives, 
symbols of identity, and reflections of 
individual journeys. Each one carries 
meaning, whether it’s a tribute, a 
milestone, or an artistic expression.
The Purchase Ink Archive aims 
to celebrate this by creating a lasting 
platform where SUNY Purchase students 
and faculty can document and share the 
significance of their tattoos. Through a 
digital archive and physical exhibition, 
this project will connect a community of 
tattoo enthusiasts on campus, preserving 
their stories for years to come.

ABOUT

THESIS



PICKING A SENIOR PROJECT

TATTOO

SKATE-
BOARDING

Tattooing through the 
lens of a graphic design-

er

Benefits 
me after 

graduation- 
seeking tattoo 
apprenticeship

Benefits 
tattooed 
student 

and faculty 
community

Creating a digital tattoo 
archive along with a 

branding and marketing 
strategy

Learn tattoo techniques 
dealing with skin tone, 
color, and placement.

Not breaking new 
ground, trade secrets 

of tattoo artists shared 
through apprenticeships

Design and build portal 
website that students 

can interact with, 
connnect community

Brand and market a 
skateboard shop with a 

line of products

Line of products could 
include screen printed 

tee shirts and skateboard 
decks.

Create a college level 
cirriculum based on 

skateboarding

Interest in the topic 
outweighs the 

deliverable as a graphic 
designer.

Showcases all the skills 
learned in graphic design 
with website and social 

media branding

NO

NO

NO

YES

Picking a capstone project to showcase my graphic design 
skills was incredibly challenging. After graduation, I plan 
to pursue higher education while working as a tattoo artist. 
Initially, I had ideas to brand a skateboard shop with a line 
of products, such as tee shirts and skateboarding decks, 
that could be printed on campus. I also considered creating 
a curriculum based on skateboarding to enhance my grad 
school applications. However, after much deliberation, I 
decided to focus on the tattoo world, as I’ll be working in that 
field before starting grad school. Initially, I wanted to explore 
a thesis on tattooing from a graphic designer’s perspective. 
However, upon further research, I discovered that tattoo 
artists have been utilizing graphic design skills for decades, 
and the trade secrets are closely guarded and shared through 
apprenticeship and mentorship. I didn’t seem to be breaking 
new ground, or showcasing my graphic design skills.
I began to reflect on the significance of tattoos, considering 
the stories behind them and the individuals who wear them. 
The tattoo community is vast and diverse, comprising people 
from various backgrounds. Inspired by this, I conceived the 
idea of creating a portal website where Purchase students 
can upload pictures of their tattoos along with the narratives 
associated with them. This website will exist digitally after 
my graduation, and I hope it will serve as a platform to 
connect the tattoo community.



OBJECTIVES

Create a digital tattoo archive where Purchase 
students and faculty can upload images of their 
tattoos and share their stories.

Design an intuitive, self-sustaining website 
that remains active and accessible beyond my 
graduation.

Foster community engagement by encouraging 
students to connect over shared experiences and 
tattoo culture.

Develop a physical exhibition

Brand and market the project with social media 
posts, animations, flyers etc.

Ensure long-term sustainability of the project by 
integrating it into campus culture, potentially 
passing social media management to future 
students.

 EXPECTED IMPACT
This project aims to serve as a bridge 

between art, identity, and personal 
storytelling within the SUNY Purchase 

community. By creating a living 
archive of tattoo stories, I hope to 
encourage deeper conversations 
about self-expression and shared 

experiences. Furthermore, by ensuring 
the sustainability of the website, this 
project has the potential to continue 

connecting students long after my 
graduation, preserving a unique 

slice of campus culture for future 
generations.



PERSONAL STORY

I’ve been getting tattooed for over 20 
years, and in that time, I’ve immersed 
myself in the history, culture, and 
language of tattooing. It’s more than 
just ink under my skin—it’s a lifelong 
connection to an art form that has 
shaped my identity in ways I never 
expected.
I got my first tattoo when I was 16, 
thanks to a little creative forgery. My 
older cousin “chalked” my learner’s 
permit, using colored pencils to adjust 
the birth year from 1986 to 1983. I was 
already drawn to the art, fascinated 
by its permanence, its rebellion, and 
its deeply personal nature. I even 
toyed with the idea of seeking an 
apprenticeship, though life had other 
plans.
Over the years, my collection has 
grown into a patchwork of meaning 
and impulse. Some of my tattoos 
carry deep personal significance, 
marking pivotal moments in my life. 
Others? They were just for fun—
something cool at the moment, 
chosen without much thought. And 
then there are the cover-ups—at 

least a dozen of them—because, despite what 
people say, not every tattoo has to last forever. 
One of my recent tattoo artists put it perfectly: 
she was sick of hearing that tattoos are 
permanent. “Till the grave,” she said with a 
smirk.
Spending so much time in the chair, I’ve picked 
up the language of tattooing. Terms like “gap 
filler,” “blowout,” and “neo-trad” have become 
second nature to me. I’ve sat through marathon 
sessions—my longest lasting 8 1/2 hours—
and I’ve had quick, 10-minute pieces done on a 
whim. I’ve watched my tattoos heal, fade, and 
shift with time, learning through experience 
how to care for them properly.
But beyond the technical aspects, tattooing 
has always been something more for me. It’s 
a ritual, a process that makes me feel more 
complete—more myself. Strangers often 
approach me just to talk about my tattoos, and 
I welcome those conversations. I don’t have a 
single favorite piece, but I do have artists I trust, 
artists whose work I connect with on a deeper 
level.
Tattooing is a story written on skin, and every 
piece I wear is a chapter of my life. Some pages 
get rewritten, some stay exactly as they are. 
Either way, I’m still adding to the collection, still 

embracing the ink, and still finding 
new ways to express myself through 
this art form I love.
That passion for tattoo culture is 
what led me to create Purchase Ink 
Archive, my senior project at SUNY 
Purchase. I wanted to build a space 
where students and faculty could 
share the stories behind their tattoos, 
creating a visual and narrative 
archive of body art on campus. 
Tattoos are conversation starters, 
memory holders, and personal 
expressions—and I hope this project 
connects the tattooed community 
at Purchase in a way that feels both 
meaningful and lasting.



METHODOLOGY
 Research & Planning:
Analyze how other tattoo storytelling projects 
function and determine the best methods for 
accessibility and interaction. Study the subculture 
of tattooing on campus with students and 
professors.
 
Website Development:
Build a website with a submission form that allows 
image uploads and text input. Users can share their 
tattoos and the stories behind them
 
Community Engagement:
Promote the project on campus through posters, 
word-of-mouth, and social media.
 
Physical Deliverables:
Curate the most compelling submissions and 
design high-quality posters to be displayed on 
campus. Branding and marketing with logo design, 
color palette, and style guide.
 
Sustainability Plan:
Establish a strategy for keeping the project alive 
after my graduation.

The Purchase Tattoo Archive is a 
community-driven project that captures 
the stories behind the tattoos of 
students and faculty. Through research 
and planning, I will examine existing 
tattoo storytelling platforms and 
explore the unique tattoo culture on 
campus. The website development 
phase will focus on creating an 
accessible platform where users can 
easily submit photos and narratives. 
To encourage participation, I will 
implement a community engagement 
strategy using posters, social media, 
and word-of-mouth promotion. Select 
submissions will be highlighted in 
physical deliverables, such as curated 
posters designed to showcase the 
most compelling stories. Finally, a 
sustainability plan will ensure the 
project continues beyond my time at 
Purchase, maintaining its role as a 
living archive of campus tattoo culture.

CHALLENGES:
Website coding and building: I have very little experience in web design
Not enough participants: Possibly not enough data will collected
Expedited timeline
Week away (Spring Break)



TIMELINE & WEEKLY SCHEDULE

PHASE 1 PHASE 2 PHASE 3 PHASE 4

Research & 
Initial Setup

Website 
Development

Content 
Curation & 
Design

Finalization 
& Exhibition

 Feb 20: Present 
proposal. Create 
google form looking for 
submissions. Research 
tattoo culture, create 
flyer

 Feb 27: Research 
tattoo culture, and 
define website 
structure through 
mockups/sketches. 
Continue iterating on 
style guide

 Mar 6: Establish 
website hosting, select 
theme, find solution for 
submission photos

Mar 13: Set up 
basic website layout, 
test submission form 
for images & stories. 
Finalize logo, color 
palette and style guide
 
Mar 20: Finalize 
website structure, 
begin uploading initial 
submissions, find ways 
to collect more data
 
Mar 27: Troubleshoot 
any website issues, 
refine website
 
Apr 3: Open social 
media for promotion, 
create assets for posts

Apr 10: Refine 
website, continue 
updating social medias, 
add all submissions 
to gallery, write 
disclaimer
 
Apr 17: Consider 
final exhibition ideas, 
continue to collect data 
and add to the gallery, 
complete About page
 
Apr 24: Find best 
options for the final 
exhibition, finalize how 
to display images and 
stories in the archive 
gallery, begin research 
paper

May 1: Get final 
feedback from David, 
create final exhibition 
assets

May 6: Install 
exhibition, upload 
first draft of research 
paper
 
May 8: Final 
meeting with advisor, 
submit project 
documentation.



MOCKUP

LANDING HOME PAGE/
ABOUT
The landing page will be the about page, with a 
description of the project, research into tattoo 
culture and instructions on how to submit pho-
tos and stories through the portal. Images can 
be used. Assets needed are a logo, color scheme, 
and font pairings

Gallery
The gallery page will showcase all the submit-
ted pictures. clicking the pictures will bring up a 
page with the story about the tattoo. The gallery 
will be constantly updated



PHASE 1



RESEARCH MATERIAL

BOOKS INTERVIEWS

PODCASTS

Tattoo artists
tattooed students and faculty

Pierced Hearts and True Love
Total Tattoo Book

Honest Tattooer
Books Closed
Tattoo Traditions



SUBMISSION FORM

Purchase Ink Archive Submission Form

The Purchase Ink Archive is a digital collection showcasing the tattoos of 
students and faculty, along with the stories behind them. This project aims 
to celebrate self-expression, personal narratives, and the vibrant tattoo 
culture at SUNY Purchase.

If you’d like to contribute, please fill out the form below and upload a clear 
image of your tattoo. Your submission may be featured on the archive 
website and in future displays on campus.

Guidelines:
 You can submit multiple tattoos, but please fill out a separate form for each 
one.
 Feel free to be as detailed or concise as you’d like in your responses.
 If you’d like your submission to remain anonymous, you can leave your 
name blank.

Questions:
What is your name? (Optional)
Are you a student or faculty?
Where on your body is this tattoo located?
What is this tattoo and why did you get it?
What is important about this tattoo?
Is there anything else you want to share about this tattoo?
Upload a clear photo of your tattoo. (Google Forms file upload option)



SUBMISSION FORM TEST

SUCCESSFUL
Google form has been tested with success, it is ready to start collecting data from students and faculty



FLYER

Pending approval, this flyer is ready 
to be printed and hung around campus to 
collect data from students and faculty. The 
QR code links to the google form where 
particpants can upload pictures of their 
tattoo and describe the meaning behind it, 
placement, why and how it was done, etc



FLYERS HUNG UP ON CAMPUS

DATA COLLECTION BEGINS

40 flyers have been printed and 
hung around campus starting on 
Friday February 21.



LOGO AND STYLE THEME



LOGO AND STYLE THEME



COLOR PALLETTES

The Purchase Ink Archive color palette is inspired 
by the bold, high-contrast aesthetic of traditional 
tattoo flash art, ensuring a striking and recognizable 
visual identity. The primary color, Bold Red 
(#C1121F), commands attention and symbolizes 
passion, energy, and creativity—perfect for a 
project centered around self-expression. True 
Black (#1C1B1A) provides a strong foundation, 
enhancing contrast and readability across all 
branding materials, from the website to social media 
and printed posters.

To add depth and balance, Golden Yellow 
(#FFC72C) introduces warmth and vintage 
appeal, echoing the classic hues found in aged tattoo 
flash sheets. Finally, Deep Navy Blue (003f63) 
backgrounds. Together, these four colors create a 
timeless, impactful, and highly adaptable scheme 
that ties the entire project together, making Purchase 
Ink Archive visually compelling and cohesive across 
all platforms.



WEBSITE



DATA COLLECTION FIRST WEEK

Purchase Ink Archive Submission Form

Timestamp What is your name? (Optional) Are you a student or faculty? Where on your body is this tattoo located? What is this tattoo and why did you get it?

2025/02/20 2:33:27 PM EST Christopher Raetz Graphic Design Palm It was inspired by classic imagery but the style was determined by the artist who knew the unique placement required a specific technique to pull it off

2025/02/21 1:28:33 PM EST Christopher Raetz Student Palm All seeing eye, I got it for the interesting history of the symbol and the unique placement

2025/02/21 1:46:40 PM EST IG: @kingartworld Both Forearm Triangles 

2025/02/21 2:21:55 PM EST Pearson Kent Best Graphic Design Student Left forearm Skull and cross bones, a symbol of rebellion, my family looks down upon people who have tattoos but I view them as a form of expression and freedom, I wanted to show them that just because someone has a tattoo doesn’t make them a horrible human being.

2025/02/21 2:23:12 PM EST Nicholas Student Right bicep The tattoo is of a dog head. It was my first ever tattoo. I went to a pop up event in nyc to hopefully meet one of my favorite artists/group, City Morgue. While there if you spent 100 dollars on merchandise you could then get a free tattoo. I wanted one for a while and figure it was the perfect time to get one. Out of a few selections to choose from I chose the dog head. I thought it was sick and now it reminds me of a great day with my friends and getting to meet one of my favorite artists.

2025/02/21 3:36:23 PM EST Kaiser Kelly student thigh crow- he was cool

2025/02/21 3:43:13 PM EST TJ Alumni forearm My tattoo is a 20-sided die. I’m a big fan of Dungeons and Dragons, so getting this felt like a no-brainer.

2025/02/21 4:26:49 PM EST Joseph Cereola Student Right Forearm It is an infinity sign with one half being gold and the other being a rainbow butterfly wing. Why I got  it is that it’s a combination of the symbols for ADHD and Autism.

2025/02/22 5:01:42 PM EST Sarah Ledesky Student Forearm My tattoo is a song lyric from the song “Hollow People” by a band called Nova Charisma. I’ve been wanting this tattoo since I heard the song because I immediately connected so deeply with the song and its messaging. It’s one of my favorites and it helped me through a really hard time.

2025/02/24 8:09:16 AM EST Soda Student Neck Its the hands from creation of Adam, one is a skeleton hand, one is fleshed out. Both reaching towards an hourglass. Represents memento vivire memento mori. Remember to live and Remember to die

2025/02/24 1:21:37 PM EST Shannon Student Arm This is a tattoo of a frog wearing a hat. It was my first tattoo. I’ve always wanted to be tatted up so I made the appointment when I turned 18. I wanted the frog but it was the artist’s choice to add the hat so I just rolled with it. I totally dig the vibe

2025/02/24 2:42:19 PM EST Dylan Alumni Forearm Itachi Uchiha’s Mangekyo Sharingan (Naruto)

2025/02/24 3:16:45 PM EST blaine student forearm it is a sequence of stars from the cover art of david bowie’s blackstar, i got it because i loved the art and bowie has always been my favorite artist

2025/02/24 8:30:31 PM EST Leyla Student  hip I got a fairy tattoo because Ive always loved them and my favorite movie growing up was tinkerbell. I loved everything about it and I wanted to live there I also had a big crush on queen clarion. 

2025/02/25 11:22:35 AM EST student forearm This is a tattoo of a girl that I got tons of inspo and ideas from random places. I believe it to represent me but sort of what I am more on the inside because I am very different on the outside. The girl is wearing a raincoat and rain boots and has an umbrella of what looks like a spider web. This part is to represent a sort of gloomy, rainy, spooky, fall, brisk climate and vibe because this is my favorite weather and time of year. The umbrella has a little spider hanging from it and that adds to the spooky halloween part of it all. Halloween is my favorite part of the year you get to dress up and go out and be a whole new character that you might not be able to portray in everyday life. The girl also has a coraline type vibe to her as well. The girls facial expression is a straight mouth which was planned. In inspo photos she was originally smiling but I wanted the idea of her to be be chill and nonchalant and kind of spooky. Her hair looks similar to what a drawing of a mermaids may look like it looks flowy and similar to water which was also planned around how much I love water and being in it.

2025/02/25 9:07:56 PM EST JJ Student Forearm Symbiote Spider-Man and it was my first tattoo ever

2025/02/25 9:16:01 PM EST Charlotte Student Inner right ankle It’s a star made out of music notes

1

In the first week, 17 submission forms have 
been filled out along with pictures. Students and 
alumni have contributed, but I’m hoping to get 
more faculty this week.



DATA COLLECTION FIRST WEEK

I am preparing to paint traditional tattoo style flash 
sheets to sell at the STOOD FLEA on Sunday 
March 9. I will have the QR code ready and I will 
engage with the community, hopefully getting more 
people interested in filling out the questionnaire about 
their tattoos.
I am also planning on walking around on campus with 
the QR code and asking tattooed people directly if 
they’d be interested in submitting.

HOW I CAN COLLECT MORE DATA



RESEARCH

BOOK NOTES ARTICLE NOTES



RESEARCH

“Tattoo museums don’t have big endowments. 
they’re not wealthy institutions with large 
collections. They’re labors of love started and 
kept going by men and women who adore the 
subject. They should.
They’re all practicing tattooists.”
P. 161



INTERVIEW QUESTIONS



FLASH FOR STOOD FLEA PROCESS



FLASH FOR STOOD FLEA PROCESS

I created a series of tattoo flash designs 
using traditional techniques. I began 
by sketching out concepts in my 
sketchbook, refining them with tracing 
paper, and finalizing the outlines using 
the lightbox in the print shop. I then 
transferred the designs onto cold press 
watercolor paper with a stencil, re-
outlining them in permanent Sharpie 
for bold, crisp lines. To add depth and 
a unique texture, I brewed black coffee 
and layered it onto the paper to create 
varying skin tones. Next, I’ll enhance 
the designs with shading and color 
using watercolor paint. Some pieces 
incorporate classic tattoo imagery with 
a Purchase-inspired twist, while others 
stay true to traditional flash aesthetics.

I’ll be selling these pieces at the Stood 
Flea this Sunday, March 9, to raise 
funds for high-quality paper and other 
supplies needed for the next stages of 
my project.



CUSTOM FONT FOR BRANDING

A custom font created by 
Purchase graphic design 
student Jack Coffey 
will be used in the 
branding for Purchase Ink 
Archives.
It was already used in the 
flyer!



DATA COLLECTION WEEK 2



MORE LOGO ITERATIONS



WEBSITE WORK

1. Branding & Identity:
	 • Changed Portfolio to Purchase Ink Archive.
	 • Introduced a custom color palette (Bold Red, True 
Black, Golden Yellow, Deep Navy Blue).
	 • Integrated a tattoo-style custom font (“Phirst”) for 
uniqueness.
2. Navbar Adjustments:
	 • Updated links to match project pages (about.html, 
gallery.html, submit.html).
	 • Removed unnecessary elements like the login 
button from the original template.
3. Hero Section (Jumbotron) Changes:
	 • Changed the generic “My Portfolio” title to 
Purchase Ink Archives.
	 • Adjusted background color to Deep Navy Blue.
	 • Styled text in red and yellow to align with the 
theme.
4. Content Updates:
	 • Modified the image grid to display tattoos and 
stories instead of random portfolio images.
	 • Placeholder tattoo images and story previews 
replace generic portfolio content.
5. CSS Enhancements:
	 • Removed W3Schools’ inline CSS and organized it 
into a separate styles.css file.
	 • Improved typography and spacing for a cleaner, 
more readable layout.

Evolution from W3Schools Bootstrap 
Portfolio to Purchase Ink Archives



WEBSITE WORK

About page has been created and linked to the stylesheet. 



PHASE 2



RESEARCH

People like to believe the tattoos they have 
acquired are the most exquisite ever done, 
since they are so complexly linked with 
one’s sense of self, value system, and taste.

The earliest tattoo to have been discovered was on the mummified 
body of an Egyptian woman named Amulet who was a priestess for 
Hathor at Thebes during the Eleventh Dynasty (c. 2200 BCE)

Tattoos generally function as psychic armor. Often 
a marker of a state of mind or events, meaning is 
accrued with time, the bearer explains the mark’s 
significance and the story of how and where it was 
acquired. Much of the symbolism or meaning cannot 
be articulated and is private to the wearer, as is any 
artwork to its creator or collector by willing it to 
be placed on the body the tattoo collector literally 
becomes one with the art.



LOGO

Wordmark and 
Lettermark have 
been constructed 
using the 
Scriptek font.



PAINTING FLASH

“Spit Shading”
a traditional watercolor 
technique used in tattoo flash 
art, applying watercolor paint 
to stained paper and blends it 
by breathing on the brush to 
keep it moist. This controlled 
moisture allows for smooth 
gradients and rich shading, 
creating the bold yet soft look 
characteristic of classic tattoo 
designs.

I scanned in all the flash and 
created PNGS out of them for 
assets on the website and for 
marketing/social media



SCANNED FLASH

Scanned at high resolution at the library

The format of painting flash with ink line and watercolor shading 
was established after the example of Meiji-era Japanese artists. 
They perfected the use of graduated water shading in both black and 
colors, this became the standard effect emulated on skin, both with 
electric machine and hand tool-techniques



FLASH AND TELL

The Stood Flea was rescheduled 
to Sunday March 16, so in 
the meantime I booked a booth 
at the campus center north 
entrance by the Hub where I will 
display my flash and have QR 
codes ready to be scanned. I plan 
to interact with any interested 
students or faculty and hopefully 
generate more data on their 
tattoos. I aim to do this once 
every two weeks until the end of 
the project.



FLASH AND TELL
has been advertised 
around campus

I also applied for a 
gallery exhibit at the 
Rectangle Gallery 
for FLASH AND TELL

FLASH AND TELL



FLASH AND TELL



FLASH AND TELL



WEBSITE WORK

HTML files prepared for the gallery 
page, with an assets folder created.

Lettermark and wordmark PNG’s 
have been added to the asset folder



Lettermark 
logo added

Gallery page 
started and 
linked to style 
sheet

Submit now 
links to the 
Google form

WEBSITE WORK



ABOUT PAGE AND DISCLAIMER

While Purchase Ink Archive welcomes all tattoo stories, 
we strongly advocate for safe tattooing practices. Many 
submissions include tattoos that were not professionally 
done, but we do not condone unsafe tattooing. Tattoos should 
always be done in licensed, professional shops to ensure 
safety and quality.

Tattoos are more than just ink on skin—they tell stories, mark milestones, and bring people together. 
Purchase Ink Archive is dedicated to documenting the tattoo culture at SUNY Purchase by connecting 
students and faculty who share a love for tattoos.

With over 20 years of experience getting tattooed, I’ve seen how tattoos can spark conversations, 
forge connections, and serve as powerful forms of self-expression. SUNY Purchase is filled with 
people whose ink carries meaning, artistry, and personal history. This archive is a space to share 
those stories, celebrate tattoo culture, and strengthen our creative community.

I created Purchase Ink Archive as both a passion project and a way to showcase my skills as a graphic 
designer. Beyond preserving the tattoos of our community, this project allows me to explore the art 
form on a deeper level..



RESEARCH
Professional tattoo artist 
David Sutherland 
emailed me back the 
interview answers. Excellent 
research data here!

Honest answer, is that none of the 
tattoos I’ve done are meaningful to 
me.  I am simply there to put the 
ink inn the skin as accurately and 
efficiently as possible. And I am 
neither accurate or efficient; so 
I guess my most meaningful tat-
too would be the one that I think I 
screwed up the least.

Semi-colons were initially for suicide 
survivors.  Then they downgraded to 
people who’ve had suicidal thoughts. 
And downgraded again (as claimed by 
one client) as symbolizing the they are 
a safe place for those having suicidal 
thoughts.  I’ve tattooed piles of semi-
colons.  For whatever reason, people like 
to advertise their troubles more than their 
accomplishments

I’d cite incorrect mixing of styles 
as most common.  Japanese dragon 
with American traditional roses. 
American Traditional designs with 
new school colors. Etc.

I do what they want.   
I’m all about tattoos 
being for the client. 
It’s their skin. If 
they want to copy 
something they saw 
online, so be it.  I 
protested that for 
years; and always 
tried to get people to 
consider completely 
unique designs.  But 
it’s the era of the 
internet trend.



GALLERY EXHIBIT

I used a friend photographer to take 
high resolution photographs of my 
tattoos and created large scale (24 
x 36in) posters, to include in the 
gallery exhibit. This will be a way to 
tell my stories without being all over 
the website, as the website will be 
more about the community.
The lettermark was used to start 
branding the project.

Chalky was 
my best 
friend for 13 
years...

The healing 
process 
was just as 
bad–if not 
worse...

After my 
grandmother 
passed, I 
was given 
her diary...

It was more 
than just 
ink –it was a 
bond...



GALLERY EXHIBIT

Description of 
how the flash 
was created and 
the purpose of 
the exhibit- to 
collect data about 
viewers tattoos Credit to the 

photographer of 
my tattoos (large 
scale posters) 
and the tattoo 
artists that did my 
featured tattoos



GALLERY EXHIBIT

Credit given to 
Jack Coffey for 
the font that will be 
used on the website 
and for marketing



GALLERY EXHIBIT

OPEN
9AM-9PM
03/18/2025-03/25/2025



GALLERY EXHIBIT



DATA COLLECTION

My dad was cool. Much cooler than I. He was 
a Connecticut farm boy—Scots-Irish Catholic, 
one of six siblings—a high school basketball 
phenom who went on to become a U.S. Marine, 
serving in Korea. Then, a total turnaround and 
he fully embraced the counterculture, “tuning 
in and dropping out,” and even attending 
Woodstock. He was an avid reader, an astute 
intellect, and a man of deep, sometimes 
conflicting, passions.

“Poppy” went to college in Arizona and came 
back East with a lifelong love for the desert. I 
grew up surrounded by cacti—tons of them—
along with Navajo-style ponchos and turquoise 
jewelry, a strange aesthetic for a house on the 
East Coast. My childhood friends were always 
like, “WTF is with all the desert stuff?” and I’d 
explain

He had a complicated relationship with Catholicism. Being queer, he 
had an intense disdain for religion, the condemnation and especially 
the Catholic Church, yet he was fascinated by its traditions and 
imagery. We never knew if his appreciation was sincere, a family 
thing or entirely sarcastic, but he would howl with laughter at 
images of Archangel Michael slaying Satan. And then there was 
St. Sebastian—his absolute favorite. The beautiful man tied to 
a tree, riddled with arrows, surviving only to be beaten to death 
later. Maybe it was the absurdity of the violence, or maybe he saw 
something deeper in it—something about persecution and identity.

My tattoo artist tried to talk me 
out of the placement, since it 
appears upside down to others 
when my arms are naturally 
down lmao. But I wanted it 
to read right side up when I 
made a “power fist” lol to show 
resistance.



DATA COLLECTION

9 entries from Alumni!

Lots of amazing tattoo 
pictures and stories!



DATA COLLECTION

When a tattoo isn’t properly applied, or if the client doesn’t properly care for 
the tattoo it can deteriorate easily over time. This is an excellent example of 
having the right artist, tools, and knowledge for the job at hand. The photo on 
the bottom is one of mine from over 10 years ago that has never been touched 
up.
“its only been a few years but its already pretty faded. the night i got this ink 
my peers from the study program wanted to go out and we didn’t return to 
our hostel until it was time to leave for our flight around 3 in the morning. 
decisions made that night absolutely effected the healing 
process. everyone in my life gives me grief about getting it touched up, but i 
don’t know if i ever will. 



WEBSITE WORK
1. Added a New Image – Initially, the gallery only had placeholder images. Now, I have added my actual 
tattoo image (Chris.JPG) and its accompanying quote.

2. Overlay Effect on Hover – Previously, hovering over an image did not display any additional 
information directly on top of it. 
Now:
• When you hover over the image, it dims.
• The name “Chris” appears centered on the image
.
3. Improved Styling for Text Overlay – The name “Chris” is now positioned in the center of the 
image using position: absolute, and the dimming effect is applied via opacity.



SOCIAL MEDIA

Social media INSTAGRAM has been created



ABOUT PAGE AND DISCLAIMER

About page and disclaimer have been put on the site



PHASE 3



SOCIAL MEDIA UPLOADS

I have been consistantly posting 
submitted tattoos and stories on 
the instagram for Purchase Ink 
Archive



ANIMATION

I animated the logo to 
hopefully use on the home 
screen of the website. It is a 
3d layer that animates with a 
double light sweep.



ANIMATION

I didn’t know how to get the 
animation onto the homepage, 
luckily bootstrap was able to help 
me get started.

Attributes I started with



<video autoplay loop muted playsinline class=”hero-video”>
  <source src=”assets/animatedlogo.mp4” type=”video/mp4”>
  Your browser does not support the video tag.
</video>
The attributes:
• autoplay – makes the video start automatically.
• loop – so it repeats endlessly.
• muted – most browsers require videos to be muted to 
autoplay.
• playsinline – prevents the video from going fullscreen 
automatically on mobile devices.
• <source> – defines the video file and format.
• The fallback text (“Your browser does not support…”) is 
just a safety net for older browsers.

Additional Design Elements:
• width: 100% stretches the video 
to the full width of the parent 
container.
• height: auto keeps the aspect 
ratio intact.
• display: block removes extra white 
space some browsers add.
• margin: 0 auto centers it 
horizontally in case it’s smaller than 
100%.

ANIMATION



ANIMATION

SUCCESS!



WEBSITE WORK

The Gallery page of Purchase Ink Archive has gone 
through several updates to make it cleaner and more 
interactive. Initially, the text was placed below each 
tattoo image, but this made the page feel cluttered. 
To fix this, the text was moved into modal windows. 
Now, when you click on an image, a modal pop-up 
shows the full story behind the tattoo, keeping the 
gallery visually cleaner.

To make the names of the tattoo owners more visible, 
tooltip text was added. When you hover over an 
image, the name appears, making it easier to identify 
each person without crowding the page with text.

The modal itself uses the Deep Navy Blue from the 
color palette for the background, with Golden Yellow 
text to match the overall design. The image hover 
effect was also adjusted to make the text pop, and the 
tooltip text was centered and made larger for better 
readability.

<div class=”tooltip-container” data-toggle=”modal” data-target=”#story-
Modal”
     onclick=”setModalContent(‘Name’, ‘Story...’)”>
  <img src=”images/imagelocation.JPG” class=”img-responsive”>
  <div class=”tooltip-text”>Name</div>
</div>



<div class=”tooltip-container” data-toggle=”modal” da-
ta-target=”#storyModal”
     onclick=”setModalContent(‘Name’, ‘Story...’)”>
  <img src=”images/imagelocation.JPG” class=”img-respon-
sive”>
  <div class=”tooltip-text”>Name</div>
</div>

WEBSITE WORK

My goal last week was to get at least 10 
entries on the gallery. Using the code 
above, and a few nights-
I have uploaded all
50 submissions!



SOCIAL MEDIA POSTING

I’m still posting 
pictures and 
stories to the 
Instagram account 
for Purchase Ink 
Archive



Many of the submitted images 
were at a size that wouldn’t work 
with the bootstrap grid, so before 
coding them into the site, I used 
Photoshop to crop the images.

Balancing the negative space 
around the tattoo helps ensure 
the image is clearly visible on the 
website.

WEBSITE WORK



The text on the main 
index page is now a 
link that leads to the 
gallery.

<div style=”position: absolute; bottom: 10%; 
left: 50%; transform: translateX(-50%); color: 
#FFC72C; text-align: center; background-col-
or: rgba(0, 0, 0, 0.5); padding: 1rem 2rem; bor-
der-radius: 12px;”>
    <h1 style=”margin: 0;”>
      <a href=”gallery.html” 
class=”hero-title-link”>Purchase 
Ink Archive</a>
    </h1>
    <p style=”margin: 0;”>A collection of tattoos 
and the stories behind them</p>
  </div>
</div>

WEBSITE WORK



EMAILS

So far only one student has replied with 
interest in being featured in the final 
exhibition. I might explore other options 
for exhibition ideas if I can’t get at least 5 
participants.



GOING ONLINE

Connected to students.purchase.edu
I created a new folder called 
PurchaseInkArchive and uploaded my 
html, css, and asset folders in there



GOING ONLINE

https://students.purchase.edu/christopher.raetz/PurchaseInkArchive/



WEBSITE WORK

Following David’s notes, I made 
changes to the website.
•	 Home button removed from 

Navbar
•	 Title/subtitle with link to 

gallery removed
•	 Footer anchored to the bottom 

of the page
•	 Submit button opens Google 

Doc in new window
•	 Removed ‘X’ from the popup 

modal (only close remains)
•	 Home index screen video now 

links to gallery.html



TROUBLE SHOOTING

The navbar was not working properly, it was 
cutting off content from the pages. especially 
on the responsive smaller screen, the stories on 
the modals weren’t visible behind the navbar



The magic combo is:
	 • High z-index
	 • position: fixed
	 • JavaScript dynamically 
showing it
	 • HTML structure with 
proper Bootstrap classes like 
modal, modal-dialog, modal-
content, etc.

To fix the about page text I added 
padding to the top of the page:

.page-content {
    padding-top: 220px; 
}

TROUBLE SHOOTING



WEBSITE WORK

.about-page .container h2 {
    font-size: clamp(2rem, 2.5vw + 1rem, 3rem);
}

.about-page .container p {
    font-size: clamp(1.5rem, 1.2vw + 1rem, 2.2rem);
}

.about-page .container p em {
    font-size: clamp(1.8rem, 1.3vw + 1rem, 2.5rem);
}
.about-page .container p {
        font-size: 2rem;
    }

    .about-page .container h2 {
        font-size: 2.5rem;
    }

    .about-page .container p em {
        font-size: 2.2rem;
    }

I made the text bigger on the about page 
by adding code to the style sheet.



WEBSITE WORK

Jack Coffee has been given 
credit for the font used on 
the about page.
When he updates his 
website I’ll link it

Responsive to 
smaller screens



PHASE 4



WEBSITE WORK

I made a new animation for smaller screens, and put it on the index page when 
the screen is smaller
<script>
  function updateVideoSource() {
    const video = document.getElementById(‘responsive-video’);
    const source = video.querySelector(‘source’);
    const screenWidth = window.innerWidth;

    // Check current src to avoid unnecessary reload
    if (screenWidth <= 768 && source.getAttribute(‘src’) !== ‘assets/smallvideo.mp4’) {
      source.setAttribute(‘src’, ‘assets/smallvideo.mp4’);
      video.load();
    } else if (screenWidth > 768 && source.getAttribute(‘src’) !== ‘assets/animatedlogo.mp4’) {
      source.setAttribute(‘src’, ‘assets/animatedlogo.mp4’);
      video.load();
    }
  }

  window.addEventListener(‘load’, updateVideoSource);
  window.addEventListener(‘resize’, updateVideoSource);
</script>



DELIVERABLE PRESENTATION

SUPPLIES NEEDED:

•	 TV screen
•	 Mounting for posters
•	 Podium/wood block

I’m open to other ideas



FINAL REFINEMENTS

Centered text on About 
page has been fixed to Left 
aligned, except the Title 
which remains centered

Active page color has been 
added to the Navbar.



Modals have been moved to the 
center of the viewing screen

Images have been added to Modals

FINAL REFINEMENTS



I put in a request for a monitor with a 
computer for a video loop (no audio), and a 
podium.
I created the video loop to be played, it has the 
tattoo images, and the names, with a qr code 
to the website to read the stories.

FINAL EXHIBIT



The exhibit will feature a 
video loop and a portfolio 
book of documentation 
along with the flash I hand 
painted for the Flash & 
Tell events

FINAL EXHIBIT
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